
Terms  

Engagement rate is the percentage of people who clicked, liked, commented or shared a post. 
 

Impressions are the number of social media account users who viewed a post in their feed and/or clicked on a post. 

     Social Media Analytics Report 
2019, Quarter 1 

Jan. – March 2019 
 
 
 

 

Facebook Performance 
Facebook.com/CityofSantaClara  
 

  

Top performing post  

 Public advised to avoid portion of 
Lafayette Street in north Santa 
Clara due to sinkhole 

 Posted 3/18/19 

 4,983 engagements 
o 144 likes 
o 43 comments 
o 191 shares 

 20,512 people reached  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

# of Posts Net Followers 
Gain/Loss 

Average Reach Engagement Rate 

223 posts 6,602 followers 
Gain: +344 

956 people reached  7.5% 
 

http://www.facebook.com/CityofSantaClara
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Nextdoor Performance 
Nextdoor.com/agency-detail/ca/santa-clara/city-of-santa-clara/  
 

 

Top performing post 

 Hazardous Waste Drop-off Event 

 Posted 1/8/19 

 4,862 Impressions 
o 20 thanks 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

# of Posts Net Members 
Gain/Loss 

Membership Neighborhoods Average 
Impressions 

71 posts 27,144 members 
Gain: +1,575 

35% of  
residents 

85 
Gain: +6 

2,413 
 

https://nextdoor.com/agency-detail/ca/santa-clara/city-of-santa-clara/
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Twitter Performance 
Twitter.com/SantaClaraCity  
 

  

 

 

 

Top performing post  

 Traffic Alert due to sinkhole-related repairs on Lafayette Street 

 Posted 3/17/19 

 14,805 impressions 

 134 total engagements (engagement rate: 0.9%) 
o 82 media engagements 
o 8 likes 
o 6 retweets 
o 5 link clicks 
o 1 reply 
o 1 follow 

 
 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

# of Posts Net Followers 
Gain/Loss 

Total Impressions Engagement Rate 

99 posts 7,848 followers 
Gain: +125 

1.0 million 0.2% 
 

http://twitter.com/SantaClaraCity
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YouTube Performance 
www.youtube.com/CityofSantaClara  
 
 
 

 

 

Top performing video 

 2019 Council Goal & Priority Setting Session, Feb 1, 2019 

 125 views 

 Watch time - 4,180 minutes 

 Average view duration - 33:26 minutes 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

# of Posts Net Subscribers 
Gain/Loss 

Watch Time Average View/ 
Duration 

8 videos 347 subscribers  
Gain: +22 

653 hours, 
45 minutes 

5,930 views 
6.36 minutes 

http://www.youtube.com/CityofSantaClara
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LinkedIn Performance 
www.linkedin.com/CitySantaClara   
 

 

Top performing post 

 Seeking As-Needed Human Resources Assistant 

 3,595 impressions 

 49 likes 

 2 comments 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

# of 
Posts 

Net 
Followers 
Gain/Loss 

Page Views 
 

Top Locations Top Job Functions 

9 posts 2,378 followers  
Gain: +163 

1,749 total views 
(1,002 desktop 
and 747 mobile) 

Bay Area, 60% 
Kaylan Area, India, 4% 
Greater L.A. Area, 3.5% 

Operations, 11% 
Business Dev., 11% 
Info. Technology, 10% 

http://www.linkedin.com/CitySantaClara
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MySantaClara App Performance 
 

 230 App downloads 

o 162 iTunes 

o 68 Google Play 

 463 reports submitted 

 83% completion rate of reports  
 

 

 

 

Top 5 Request Types Requests Percent 

Illegal Dumping 77 16.6% 

Potholes 60 13.0% 

Graffiti 42 9.1% 

Sidewalk Repair 25 5.4% 

Code Enforcement 23 5.0% 
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