
ORDINANCE NO. _____

AN ORDINANCE OF THE CITY OF SANTA CLARA, CALIFORNIA, ADDING A NEW SECTION 18.42.220 (“SUPERGRAPHIC SIGNS”) TO, AND AMENDING Section 18.42.090 (“Billboards”) of, Chapter 18.42 (“Sign Standards”) of Title 18 (“Zoning”) of “The Code of the City of Santa Clara, California”) TO Authorize the Installation of Supergraphic Signs on Building Surfaces in the Vicinity of Levi's Stadium During a Limited Time Period Surrounding FIFA World Cup 2026 Special Events 
WHEREAS, on December 9, 2025, the City Council approved a Special Event Zone Ordinance (Ordinance) intended to support public health, safety, and general welfare, including mobility management, and operational logistics for Special Events, including the 2026 Super Bowl LX and FIFA World Cup events at Levi’s® Stadium;
WHEREAS, the City wishes to allow temporary Supergraphic Signs on building surfaces in the vicinity of Levi’s® Stadium during a limited time period surrounding FIFA World Cup 2026 Special Events;
WHEREAS, the City’s Zoning Ordinance does not allow for the placement of Supergraphic Signs; 
WHEREAS, the City is proposing to amend the City’s Zoning Ordinance to temporarily allow for Supergraphic Signs in support of events around FIFA World Cup 2026;
WHEREAS, on April 8, 2026, the Planning Commission conducted a duly noticed public hearing to consider the Supergraphic Ordinance, at the conclusion of which, the Planning Commission voted to recommend adoption of the Supergraphic Ordinance; and

WHEREAS, on April 21, 2026, the City Council conducted a duly noticed public hearing to consider the Supergraphic Ordinance, at which time all interested persons were given an opportunity to give testimony and provide evidence in support of and in opposition to the proposed Ordinance.
NOW THEREFORE, BE IT ORDAINED BY THE CITY OF SANTA CLARA AS FOLLOWS:
SECTION 1: That a new Section 18.42.220 (“Supergraphic Signs”) is hereby added to Chapter 18.42 (“Sign Standards”) of Title 18 (“Zoning”) of “The Code of the City of Santa Clara, California”) (“SCCC”) to read as follows:
“18.42.220 Supergraphic Signs

A. Definitions.  For purposes of this Ordinance the following terms shall have the meanings ascribed thereto:
1. “Supergraphic Sign” means a sign, other than a banner sign, which consists of flexible material attached flush to a building façade.

2. “Special Event” shall mean FIFA World Cup 2026  events held at the Stadium during the Special Event Time Period, expected to attract statewide, national and/or international interest, with increased potential for safety and security risks due to their large crowds, enhanced level of media attention, large number of high-profile attendees, and increased commercial and community activity that are designated as “Special Events” by resolution adopted by the City Council.

3. “Special Event Time Period” shall mean the Time Periods for FIFA World Cup 2026 designated by the City Council by Resolution.

4. “Special Event Zone” shall mean with respect to FIFA World Cup 2026 that certain area surrounding the Stadium expected to be impacted by the conduct of such events and any related activities thereby necessitating the imposition of the Special Event Zone Regulations as more particularly shown on the map and description attached hereto as Exhibit "A" including all publicly owned property, public rights of way and private property located therein.

B.
Limited Authority to Place Supergraphic Signs.  One (1) Supergraphic Sign may be placed on a Building in connection with a Special Event, subject to the following:
1. The Building shall be located within the Special Event Zone;

2. The Building shall have no residential uses; 

3. The Building height must be three (3) or more stories above grade; 

4. No Supergraphic Sign shall cover any portion of a door; and

5. No Supergraphic Sign shall be displayed for more than one hundred

 twenty (120) consecutive days.
6. No Supergraphic Sign shall be mounted above the parapet of a roof. 

7. One additional flat-mounted Supergraphic Sign attached to the roof of a Building shall be allowed in connection with a Special Event.

8. No Supergraphic Sign shall be located on a building or structure located on the City’s Historic Resource Inventory (HRI);

9. Each Supergraphic Sign may wrap around a building (around multiple facades); 

10. A Supergraphic Sign may consist of non-contiguous segments;

11. No Supergraphic Sign shall be displayed at a height less than forty (40) feet above grade;

12. No Supergraphic Sign shall be externally illuminated;

13. A Supergraphic Sign shall be maintained in good condition at all times and the Sign surface shall be free of dirt, rips and tears;

14. A Supergraphic Sign shall not reduce the otherwise allowable Sign Area for a Building or Parcel;

15. No Supergraphic Sign shall obstruct Fire Department aerial access, and all structures with a Supergraphic Sign shall continue to comply with all applicable California Fire Code requirements, including but not limited to CFC Section D105 and City Code Section 15.60.140.

16. A Supergraphic Sign shall require the approval of a Sign Permit issued by the City pursuant to Santa Clara City Code Section 18.42.060 – Application and Review of Sign Permits.”
SECTION 2:  Section 18.42.090 (“Billboards”) of Chapter 18.42 (“Sign Standards”) of Title 18 (“Zoning”) of “The Code of the City of Santa Clara, California”) is hereby amended to read as follows:

“A. Intent. 

1. 
The City has had a policy since 1978 (Ordinance No. 1365) to limit the number of outdoor advertising signs (also commonly referred to as “billboards”) in order to improve the quality of urban life for its citizens. It had been determined that billboards, by their very nature, constitute visual clutter and blight to the appearance of the City. It has also been determined that billboards impede traffic safety by unduly distracting motorists and pedestrians, creating traffic hazards, and reducing the effectiveness of signs needed to direct the public.
2.
In 2016, the City Council approved a Master Community Plan and Comprehensive Sign Program for the CityPlace Santa Clara Project. In adopting the Master Community Plan, the Council made a finding that creating a specific, limited exception to the limitations on billboards for outdoor advertising facing inward into the “City Center” portion of the CityPlace Santa Clara Project, or facing toward Levi’s Stadium on Tasman Drive, would facilitate the City’s objective to create a pedestrian friendly “live, work, and play” environment that would function as a well-defined center of for the Santa Clara community. The City Council further found that creating this specific limited exception did not weaken the direct link between the City’s objectives and its general prohibition of new billboards, and would not denigrate the City’s interests in reducing visual clutter and blight to the appearance of the City, and in promoting traffic safety and reducing traffic hazards. 
3. 
In 2026, the City has a once-in-a-generation opportunity to host several games of the FIFA Men’s World Cup matches and related events at Levi’s Stadium.  In order to facilitate advertising for this extremely rare event and generate synergistic interest in the City and its businesses, the City Council determined that a narrow, short-term exception to the billboard prohibition should be provided in the vicinity of the Stadium during the Special Event Period.
4.
The City reasserts its policy that the obtrusive nature of billboards makes it imperative that the City control the number, size, and location of billboards. With the exception of the billboards authorized pursuant to the Master Community Plan for the CityPlace Santa Clara Project and the Comprehensive Signate Program for that project (the “CityPlace Billboards”), and the billboards installed as Supergraphics in connection with the 2026 FIFA Men’s World Cup matches during the Special Event Period (the “FIFA Supergraphics”), it is the continued position of the Council that billboards are not permitted within the jurisdictional boundaries of the City unless a particular billboard location has been approved. In the absence of a billboard location receiving affirmative approval from the Council, the application shall be denied.

4. 
It is the Council’s intent to permit no more billboards within the City except for the specific, limited exception for the CityPlace Billboards and the FIFA Supergraphics. The Council intends to restrict the presence of other billboards in the City by limiting the number of billboards (other than CityPlace Billboards and FIFA Supergraphics) to those physically in place or for which approvals have been granted as of the effective date of the ordinance codified in this chapter. Additionally, as billboards are physically removed or destroyed, it is the intent of the Council that the number of billboards will be permanently reduced by that number. As of December 19, 2023, there are 14 billboards physically in place that do not qualify as CityPlace Billboards or FIFA Supergraphics. There are two signs which have been treated historically as directional signs, and there is one approval for a directional sign yet to be constructed. It is the intent of the Council to encompass all signs which conceivably could be construed as billboards within the definition of billboard other than the CityPlace Billboards and FIFA Supergraphics. Consequently, the total of 17 billboards is the starting point and ceiling for billboards at the effective date of the ordinance codified in this chapter.

5. 
It is the express intent of the Council to permit no further billboards within the City, other than the CityPlace Billboards and FIFA Supergraphics, and to reduce their number through attrition rather than pay compensation pursuant to the provisions of Article 7 (commencing with Section 5400) of Chapter 2 of Division III of the California Business and Professions Code, which provisions require compensation for billboards removed at governmental insistence.

B. 
General Provisions. All Billboards, other than the CityPlace Billboards and FIFA Supergraphics, are subject to the following: 
1. 
Existing billboards shall not be relocated on the property.

2. 
There shall be no moving, rotating, or revolving signs or panels.

3. 
Signs are to be painted, repaired, backed with lattice when single-faced, and panels aligned as appropriate, and maintained in good condition.

4. 
The signs and sites of signs are to be maintained in a clean condition, and landscaping is required where such is practical.

5. 
In no event shall the total of billboards in the entire City exceed 17.

6. 
There are currently 17 billboards in place or approved for construction. If and when a billboard, either nonconforming or with a permit, is physically destroyed or in a state of disrepair (50 percent or more of its reasonable construction value in either case), dismantled, removed, ceases to be used as a billboard for at least 120 consecutive calendar days, or is in any way terminated for any reason, the maximum number of billboards permitted to be in the City shall be reduced by that extent.

C. 
Outdoor advertising display relocation requirements.

1. 
Subject to the provisions in SCCC 18.42.090(A) and (B) and pursuant to Section 5412 of the California Business and Professions Code, the City may enter into agreements with advertising display owners to provide for the relocation of outdoor advertising displays.

2. 
The Council, following the review and recommendation from the Commission, may approve the relocation of advertising displays relocated pursuant to agreements made under this section.”
SECTION 3: Sunset Clause. This ordinance is intended to apply only during Special Event Time Period.  Effective July 31, 2026, this Ordinance is automatically repealed, and all affected sections of the City Code shall revert to the language that was in effect prior to the adoption of this Ordinance.
SECTION 4: Savings clause. The changes provided for in this ordinance shall not affect any offense or act committed or done or any penalty or forfeiture incurred or any right established or accruing before the effective date of this ordinance; nor shall it affect any prosecution, suit or proceeding pending or any judgment rendered prior to the effective date of this ordinance. All fee schedules shall remain in force until superseded by the fee schedules adopted by the City Council.

SECTION 5: Effective date. This ordinance shall take effect thirty (30) days after its final adoption; however, prior to its final adoption it shall be published in accordance with the requirements of Section 808 and 812 of “The Charter of the City of Santa Clara, California.”

PASSED FOR THE PURPOSE OF PUBLICATION this 21ST day of APRIL, 2026, by the following vote:

AYES:


COUNCILORS:

NOES:

COUNCILORS:

ABSENT:

COUNCILORS:

ABSTAINED:

COUNCILORS:


ATTEST:
___________________________


Nora Pimentel, MMC


Assistant City Clerk


CITY OF SANTA CLARA

Attachments incorporated by reference: 
1. Exhibit A - Special Event Zone Boundary Map
�This should be limited to 30 to 45 days


�Maybe 90 days is ok. It takes time to install and remove and most want it up before the event 
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