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Retail Best Efforts Report #4 

November 1, 2019 
 
 
The purpose of this report is to describe the retail marketing efforts undertaken by Related, in accordance 
with Section 5.3.7 of the DDA, to Additional Buildings, Additional Retail Buildings, 
or Major Department Stores  within Phase 1, Phase 2 and Phase 3 of the Project (all capitalized terms 
hereunder refer to definitions provided in the DDA). 
 
Related continues to be very active in discussions with many retail tenants about the Project. The recent 

Hudson Yards project in New York has over 100 retailers totaling over 700,000 
square feet, many of which are applicable to our retail vision for the Santa Clara Project.  In addition, 
Related is under construction on The Grand in downtown Los Angeles designed by Frank Gehry, which 
will include 200,000 square feet of retail in addition to 436 apartments, and Related is in the process of 
renovating and re-leasing the retail portion of the 650,000 square foot mixed-use project at Rosemary 
Square in West Palm Beach, FL.  The scale and quality of these projects gives Related the unique 
advantage of high level access to the strongest retailers in the market - regional, national and global credit 
worthy retail tenants that are actively looking to expand their store counts. 
 
Related has continued to promote the Project to the fullest extent possible, including the following efforts: 
 

1. Continued investment and expansion of the Related Santa Clara marketing suite in the Techmart 
Building adjacent to the site  state of the art digital marketing and presentation materials used for 
tenant presentations, including a custom scale model of the entire project site fabricated by Foster 
& Partners.   

 
2. Ongoing presentations and discussions with key tenants, users and food and beverage operators 

including Uniqlo, H&M, Sephora, Williams Sonoma, Restoration Hardware, Carvana, Mercedes 
Restaurant, Jose Andres and Thomas Keller to name a 

few. 
 

3. Distributed Request for Proposal (RFP) to multiple cinema/theater operators for built-to-suit 
anchor building within CityCenter, including Alamo Theaters, Cinemark and others. 
 

4. Active discussions with live theatre and live music producers and operators for a dedicated 
entertainment special purpose entertainment building. 
 

5. Continue to highlight the Project at ICSC (International Council of Shopping Centers) New York 
and Las Vegas exhibitions and tradeshows. 
 

6. Upgrades and updates to the project website - www.relatedsantaclara.com  and promotion of the 
project on materials and website (www.related.com). 

 
 


