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1 OVERVIEW

1.1 INTRODUCTION

The CityPlace Santa Clara Master Community
Plan, dated April 5, 2017 (as amended from time to
time) (the “MCP”), serves as the comprehensive
program that governs land use and development
within the Planned Development — Master
Community (PD-MC) zoning designation for the
CityPlace project site (“CityPlace”). The MCP is
intended to provide for the orderly development of
the Project, and incorporates development
regulations in the form of standards and guidelines
to ensure Project development that is consistent
with the General Plan. The MCP includes design
guidelines that are intended to ensure high-quality
development and architectural design, as well as
specific guidelines for signage and lighting.

Section 7.1 of the MCP requires City Council
approval of a Comprehensive Sign Program for the
City Center (Parcels 4 and 5) in connection with
the Development Area Plans for those Parcels, and
requires separate comprehensive Sign Programs to
be submitted for City Council approval in
conjunction with the approval of the Development
Area Plans for each of Parcels 1 and 2. This
Comprehensive Sign Program (the “CSP”) fulfills
the requirement for a Comprehensive Sign
Program for Parcels 4 and 5.

In the event of a conflict between this CSP and the
other Development Requirements, the standards
under this CSP will control with respect to signs.
Capitalized terms not defined in this CSP have the
meaning specified in the MCP.
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Exhibit 01A Parcels 1-5 (CityPlace)
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1.2 PURPOSE

The purpose of the Comprehensive Sign Program is
to establish the standards for the design and
placement of exterior signs located within Parcels 4
and 5 of CityPlace, to ensure that the signage is
appropriate for the surrounding context, is visually
attractive and meets the seven Signage Design
Principles set forth in Section 7.1 of the MCP, as
follows:

Principle No. 1: Coordinated
Project Signage: Use
coordinated signage to
promote the CityPlace
identity. Signage based on a
consistent unified design
motif will add to a cohesive
consistent look at CityPlace.

Principle No. 5 - Legible
Signage: Create signs that
present a clear and simple
message. Concise signage with
few words tends to convey the
best message.

Principle No. 2 -
Complementary Tenant
Signage: Integrate tenant
signage with the site design,
building architecture and
design theme of the district.

Ensure signage is compatible

in scale and character with
the building and storefront.

Principle No. 6 - Durable
Signage: Construct signs of
durable, high quality
materials that withstand
weathering. Durable signage
will create a feeling of
permanence throughout
CityPlace.

Principle No. 3 -

Wayfinding System:
Wayfinding serves to orient
visitors and offers a sense

of familiarity to returning
customers. Wayfinding will
create a superior level of
comfort for visitor orientation.

Principle No. 7 - Civic Art
Potential: Civic art will
provide the opportunity to
enrich the environment. Civic
art may be used to highlight
special locations such as
gateways and public plazas,
or to enrich architectural and
landscape details.

Principle No. 4 - High- Quality
Signage: High quality signage
materials will offer an
elevated aesthetic

for tenants but also should
reflect the overall high quality
of design at CityPlace.

CITYPLACE COMPREHENSIVE SIGNAGE PROGRAM 5



Signage within CityPlace is one of a series of
unifying elements that will help to distinguish
the community and create a strong and
memorable identity in its overall scale as well
as in the scale of its various districts and
neighborhoods. The purpose of signage
within the community is to provide efficient
and clear communication to its daily users
and visitors. Successfully integrated within
the site, building and tenant signage will
immediately inform the visitor that they have
entered CityPlace.

The CSP has been designed to ensure that
exterior signage will add vibrancy and energy
to the community and its streetscapes
through the use of materials, graphics, and
forms that promote a strong identity,
character, and image.

The MCP provides that the Comprehensive Signage
Programs will be broken into three major
categories, consisting of Project Signage, Tenant
Signage, and Sponsorship and Advertising. This
CSP governs certain types of Project Signage, as
well as Tenant Signage and Sponsorship and
Advertising Signage. At the City’s direction,
applicable City standards will govern Project
Signage related to pedestrian and vehicular traffic
control, including parking, on public streets, as well
as street name signs. This CSP will govern other
types of Project Signage that are intended to
enhance Project identity and user experience,
including gateway markers, wayfinding directories,
and informational kiosks.

Applicable City standards will govern signage
within City-owned parks and open space.

Artwork will be subject to the City’s regular permit
process, such as encroachment or building permits,
but will not be governed under the CSP as signage.
This CSP is organized as follows:

1. Overview (Chapter 01)

General Sign Design Standards (Chapter 02):
sets forth general signage standards, including
allowed construction and materials, signage
illumination, and exempt and prohibited signs.

3. Project Signage (Chapter 03): includes
wayfinding and district-wide project identity,
major and minor gateways, information kiosks,
and certain types of digital signage.

4. Tenant Signage (Chapter 04): identifies
particular businesses and institutions within
the project area, including freestanding,
building mounted, and storefront signage
types.

5. Sponsorship and Advertising (Chapter 05): sets
forth standards for sponsorship and
advertising signs, including specific limitations
on the placement of Off-Site Signs, and sets
forth sponsorship and advertising sign

characteristics, such as the use of interactive
technologies and animated signage, light and
sound towers, rooftop signage, and naming
rights.

Placemaking & Amenities (Chapter 06):
Identifies elements within the public realm
that reinforce the identity and character of the
place, using permanent or transient features.
Signage Calculation and Diagrams (Chapter
07): sets forth more fine-grained standards for
specific types of signs.

Temporary Signage (Chapter 08): sets forth
standards for temporary signs, such as
construction barricades and leasing signs, and
signs for temporary events.

COMPREHENSIVE SIGNAGE PROGRAM 6



The permitting process will differ depending on the
type of sign package to be submitted, and when in
the process, the approval is sought.

14.114.1 Sign Permits

Unless expressly exempted by the terms hereof, no
sign governed by this CSP shall be erected,
re-erected, constructed, or structurally altered or
maintained until a sign permit for the same has
been issued by the Director. The Director shall not
deny a sign permit application for any sign that
complies with the applicable standards outlined in
this CSP (or, in the case of an approved Building
Signage Plan approved under Section 1.4.3 hereof,
that complies with the approved Building Signage
Plan). Alteration or maintenance of a legal sign by
painting, repainting, or cleaning thereof,

or the changing of the advertising copy or message
thereon shall not be considered an erection or
alteration which requires a sign permit unless a
structural change is made. A separate sign permit
shall be required for each sign, except that
temporary signs governed by Chapter 8 of this CSP
do not need a sign permit unless expressly required
thereunder. An electrical permit shall be required
for any connection to an electrical sign.

In addition, any signs proposed to be located on
non-leased City property within the Project,
including within a public right-of-way, shall require
an encroachment permit or other form of license or
lease from the City. Identification of potential sign
locations in this CSP does not constitute consent by
the City to use such locations.

142  14.2Fees-Generally

Except for official signs posted by a governmental
body, a fee for each sign permit shall be paid to the
Community Development Department according to
the sign permit fees established from time to time
by City Council resolution.

143  14.3Building Signage Plans (Optional).

An applicant may, at its option, submit a building
signage plan application for individual buildings or
groups of buildings in accordance with this Section
1.4.3 (each, as approved, a “Building Signage
Plan”). The purpose of the Building Signage Plan
process is to allow for City review and approval of
an entire package of signs associated with a
particular building or group of buildings. A
Building Signage Plan application may be (i)
included with a DAP application that includes
Architectural Materials as provided in Exhibit 2 to
MCP Appendix C, in which case, it will be reviewed
and approved as part of the DAP following the
procedures outlined in MCP Appendix C; or (ii)
submitted to the City as a separate package of
materials concurrently with, or after, the applicant
submits the Architectural Review Application for
the applicable building. If a Building Signage Plan
application is submitted, the application will
include (i) concept level plans for signage associated
with the relevant building, including the size,
number, quality and general location of On-Site
Signs, Off-Site Signs, and Billboards and Large Off-
Site Wall Signs (if applicable), (ii) a table
describing how the signage outlined in the Building
Signage Plan complies with the requirements of
this CSP; and (iii) a request for any modifications
to the standards set forth herein under Section 1.5
hereof. If submitted after the DAP Application, the
City will review and approve the Building Signage
Plan application in the same manner as the
Architectural Review Application outlined in MCP
Appendix C, Section 3.3. Whether considered
through the DAP Application process, or as a
separate package, the City shall approve the
Building Signage Plan application if the decision-
maker finds that the application conforms to and is
consistent with the applicable design requirements
and standards of the Development Requirements
and this CSP. Signs approved under a Building
Signage Plan application must still obtain a sign
permit to the extent required under Section 1.4.1;
however, the Community Development Director’s

scope of the review will be limited to the
consistency of the sign permit application with the
approved Building Signage Plan, and the
Community Development Director or their designee
shall not deny a sign permit for any sign that
complies with an approved Building Signage Plan.

“Major Modification” means a deviation of twenty-
five percent (25%) or more from any dimensional or
numerical standard in this CSP or a departure
from any non-numerical standards in this CSP that
is not otherwise listed as a minor modification.
“Minor Modification” means a deviation of less than
twenty-five percent (25%) of the dimensions of an
area, space, height, or other requirement provided
for in this CSP, or a deviation from any non-
numerical standard in the CSP determined by the
Community Development Director to be minor or
non-material, or to be otherwise consistent with the
overall intent of the CSP.

For all signs other than Billboards or Large Off-
Site Wall Signs, nothing herein shall preclude an
applicant from requesting in its sign permit
application a Major Modification or Minor
Modification from the provisions of this CSP, which
request shall be considered in accordance with this
Section 1.5. A Minor Modification may

be considered and approved by the Community
Development Director or their designee, in his or
her discretion, based upon a finding that the sign,
subject to such conditions as may be imposed
thereon by the Community Development Director
or their designee: (i) will not impair the utility or
value of adjacent properties or the general welfare
of the neighborhood; (ii) will not impair the
integrity and character of the zoning district in
which the subject property is located; (iii) will not
materially add to visual clutter; and (iv) will not
create visual blight. The applicant or Others
Affected may appeal a denial of a Minor
Modification to the Planning Commission according
to the procedures set forth in the Zoning Code.

COMPREHENSIVE SIGNAGE PROGRAM 7



If the applicant requests a Major Modification, it
shall be considered by the Planning Commission
pursuant to and by the procedure set forth for
variances in the Zoning Code, except that the
findings required for issuance of a sign modification
shall be as outlined in the preceding paragraph.
The applicant or Others Affected may appeal an
approval or denial of a Major Modification to the
City Council pursuant to the procedures set forth in
the Zoning Code.

This CSP provides standards regulating the types
of signage that would typically be expected within
projects of this type and scale. In certain
exceptional cases, the requirements of desirable
anchor tenants and other major tenants may
necessitate signage that does not strictly conform to
the signage standards in the CSP, such as
standards for quantitative allowances or sign types.
Examples could include: a multi-story retail or food
and beverage tenant larger than 10,000 sf,;
entertainment uses, such as a cinema multiplex
which may require traditional cinema marquee or
other similar exceptional tenants. In such an event,
the major modifications procedures in this Section
would be used to address these exceptional
conditions.

”
“Others Affected means anyone with a property interest in land located within

1,000 feet (but outside the boundaries of the MCP) of the site for which a Major
or Minor Modification is approved.

This CSP is intended to govern sign standards for
Parcels 4 and 5, as shown in the MCP. Future
Phases of development within Parcels 1 and 2 will
submit with their DAP Application a separate CSP,
setting forth the signage standards and guidelines
applicable to the Phase.

1.7.11.7.1 Authority

As noted in the MCP, notwithstanding the
provisions of SCCC 18.80 SIGNAGE
REGULATIONS,

the City Signage Code regulations do not apply to
the CityPlace Project, including but not limited to
the provisions of Sections 18.80.050 related to
height limitations, 18.80.090 related to design and
location, 18.80.200 related to limitations on total
sign area in residential, professional, office, and
public building zoning districts and 18.80.220
related to Outdoor Advertising. By adopting the
MCP, the City Council approved a specific and
limited exception to the Citywide prohibition on

billboards on Parcels 4 and 5, provided that outdoor

advertising faces inward into the City Center or
faces toward Levi’s Stadium on Tasman Drive
pursuant to this CSP.

17.21.7.2 Relationship to State or Federal Laws

Nothing in this CSP is intended to supersede or
affect the applicability of state or federal lawsthat
may apply to signage within the CityPlace project,
and the City recognizes that other state or federal
approvals or laws may apply for certain types

of signs. Compliances with ADA standards will be
addressed during the production of all signage
elements.

1.7.31.7.3 Applicability

This CSP applies to all Signs that are Project
Signage, Tenant Signage, and Sponsorship and
Advertising Signage that are Exterior Signs
installed or erected within Parcels 4 and 5.

174174 Severability

SEVERABILITY CLAUSE. Should any section or
provision of this CSP be declared by a court of
competent jurisdiction to be invalid, that decision
shall not affect the validity of the rest of this CSP
as a whole or any part thereof, other than the part
so declared to be invalid.

COMPREHENSIVE SIGNAGE PROGRAM
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A-Frame Sign. A freestanding sign usually
hinged at the top, or attached similarly, and
widening at the bottom to form a shape similar
to the letter “A.” These signs are usually
designed to be portable.!

Animated Sign. A sign with motion, flashing
lights, video, color or intensity changes
requiring electrical energy or electronic or
manufactured sources of supply with copy or
display material that moves or changes more
than once every 8 seconds. Animated sign does
not include a sign which tells only time and
temperature in alternating sequence.

Awning, Canopy, Marquee sign. A nonelectric
sign that is printed on, painted on, or attached
to an awning, canopy or marquee and is only
permitted on the vertical surface or flap.
(Chapter 7.3)

Billboard. An Off-Site Free-Standing Sign that
is both located along Tasman Drive and
exceeds 12 feet in height, which may include,
without limitation, a Pylon Sign or Digital
Display.

Building Frontage. The side of the building
facing and measured parallel to the street for a
single tenant. On a corner parcel or full block
parcel, each frontage shall be considered
independently. Either side may be considered
for the structure frontage. (Chapter 7.1)
Building Official is the officer or chief building
inspector charged with the administration and
enforcement of appropriate provisions of this
CSP, or his/her regularly authorized deputy.
City Center Core Sub-District. The area
designated as such on Exhibit 01B.

Digital Art and Landmarks. Non-advertising-
centric displays or structures intended to add
vibrancy to a location.

Digital Display. A sign face, building face,
and/or any building or structural component

capable of displaying still images, scrolling
images, moving images, or flashing images,
including video, animation and audio, through
the use of grid lights, cathode ray projections,
light emitting diode displays, plasma screens,
liquid crystal displays, fiber optics, or other
electronic media or technology that is either
independent of or attached to, integrated into,
or projected onto a building or structural
component, and that may be changed remotely
through electronic means.

Digital Signs. Signs that contain digital
displays that are refreshed no more than once
every 8 seconds.

Directory Sign. A sign for listing the tenants or
occupants of a structure or center. This sign
may be combined with a logo sign that is
displayed for the purpose of indicating where
customers or clients may visit.

Directional Sign. A sign indicating where
customers or clients are directed by means of
arrows.

Eaveline. The lowest level of a roof, eave or
parapet

Exterior Sign. A sign that is located outside of
or on the exterior of any building structure,
excluding Private Exterior Signs.

Foot-candle. A unit of luminance or
illumination, equivalent to the illumination
produced by a source of one candle at a
distance of one foot and equal to one lumen
incident per square foot.

Freestanding Sign. A sign which is supported
by one or more uprights, braces, poles, or other
similar structural components that are not
attached to a structure. (Chapter 7.6)

Gobo Lighting. “GOes Before Optics “projection
technology for image projection onto pavement
in pedestrian zones.

Graphics. Decorative portion of a sign not
containing a commercial message, trademark
or logo-type brand name.

Height. Wherever specified, height shall be
measured from the top of the nearest street
curb.

High Wall Sign. A sign mounted near the top of
a building.

Inward-facing Signs. An Off-Site Sign the
content of which is neither facing nor easily
discernible by pedestrians or occupants of
automobiles from Great America Parkway,
Lafayette Street, Tasman Drive, or CityPlace
Parkway.

Large Off-Site Wall Sign. An Off-Site Wall
Sign affixed to, or integrated into the
architecture of, a building along Tasman,
which may include, without limitation, Digital
Displays, Supergraphics and Window Signs.
Light and Sound Towers. Artful structures
intended to add ambiance, attraction and
orientation.

Logo Sign. A trademark or symbol of any
business or organization. This sign may be
combined with a directory sign.

Mixed Media Sign. A sign that contains both
static and digital or animated imagery.
Movable, Promotional Kiosk Signs. Small,
attended structures with branded graphics and
contents.

Monument Sign. A sign that is erected directly
upon the existing or artificially created grade,
or that is raised no more than 12 inches from
the existing or artificially created grade to the
bottom of the sign, and which has a horizontal
dimension equal to or greater than its vertical
dimension. (Chapter 7.7)

Off-Site Sign: A sign that displays any
commercial message directing attention to a
business, product, service, profession,
commodity, activity, event, person, institution
or any other activity that does not occur or is
not sold, manufactured or produced within the
CityPlace project limits. “Off-Site Sign” also
includes a sign that consists principally of

COMPREHENSIVE SIGNAGE PROGRAM 9



brand name, trade name or other commercial .
advertising where the business, product,
service, profession, commodity, activity, event, °

person, institution or other activity so
advertised is only incidental to the principal
activities that occur within the CityPlace
project limits.

On-Site Sign. A sign that is other than an Off- .
Site Sign.
Parapet Sign. A sign mounted on top of the .

parapet of a building.

Private Exterior Sign. A sign that is located on

the exterior of a building within a private plaza

or private open space (such as a courtyard,

patio or deck) provided primarily for the

benefit of residents, employees or paying

customers, not generally open to the public,

and is not easily discernible from the public

right-of-way or other public areas. o
Public Service Announcements (PSA).

Messages, created by the City Manager’s

Office, to notify residents and visitors of

matters pertinent to the City of Santa Clara

within the parameters defined by City Council

policy adopted for the CityPlace project site. .
Public Street. Those streets shown as Public

Streets on Exhibit 01B.

Private Street. Those streets shown as Private
Streets on Exhibit 01B.

Project Signage. Project identity signage,
transportation and traffic control signage,
parking access and availability and wayfinding
signage regulated under this CSP, including
Chapter 3.

Pylon Sign. A freestanding sign with its base
being a smaller dimension than its height.
Special Events. Any commercial, non-profit,
educational or civic gathering of people
assembled with a common purpose, including
without limitation concerts or other types of
performance, fairs, carnivals, parades, farmers
markets, flea markets, arts and craft fairs, food
and drink festivals, sporting events, retail
promotions, and celebrations or any other
gathering or event of similar nature.
Supergraphic. A sign consisting of an image
projected onto a wall or printed on vinyl, mesh
or other material with or without written text,
supported and attached to a wall by an
adhesive and/or by using stranded cable and
eyebolts and/ or other materials or methods
Temporary Event Signs. Any Temporary Sign
associated with Special Events that are within
Parcels 4 or 5 as shown on Exhibit 01A of this
CSP and have been ground leased to a private

party. Temporary Event Signs do not include
Window Signs or Supergraphics.

Tenant Signage. Tenant identity signage
regulated under this CSP, including Chapter 4.
Temporary Barricades. Temporary walls,
barriers and other structures intended to
delineate and secure construction areas within
the Project site.

Temporary Sign. Any sign that is to be
maintained for a limited duration, not to
exceed 60 days (inclusive of set-up and take-
down times), including paper signs and other
signs that are not permanently affixed to the
ground or building. (Chapter 8.0)

Wall Sign. A sign fastened to an exterior wall
within the basic structure form. (Chapter 7.2)
Wayfinding and Information Kiosk. A small
structure in a public area used for providing
information and/or displaying advertisements,
often incorporating an interactive display
screen or screens.

Window Sign. A sign that is architecturally
integrated, applied or attached to a window
and located in such a manner that it can be
seen from the exterior of the structure.
(Chapter 7.8) A light box that meets these
criteria will be classified as a Window Sign.

COMPREHENSIVE SIGNAGE PROGRAM 10



1.9 PUBLIC & PRIVATE STREETS

As stated in the MCP, throughout each Phase of and public infrastructure. All other areas will be the City Center Core Sub-District are shown on
the Project, the Developer will construct all on-site private facilities. Exhibit 01B.
improvements. The on-site improvements include Designations for public streets, public parks,

public facilities, such as public streets, public parks private streets, private realm and the location of

LEGEND

[ Public Park signage standards

Private Realm - signage
subject to CSP standards

o Public Street

B Private St.

i City Center Core Sub-District

----- Project Limits

Exhibit 01B Parcels 1-5 (CityPlace) | T S
Public & Private Streets
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2 GENERAL SIGN DESIGNSTANDARDS

10.

The color, material, lettering and lighting shall
thoughtfully complement the surrounding
street environment and building(s) that the
sign addresses.

Materials should be constructed of the highest
colorfast materials to minimize fading,
cracking and deterioration.

Each sign shall comply with the limitations on
size as set forth in this CSP.

Signs shall comply with all local Fire and
Building Safety codes and regulations.

Signs shall not impede pedestrian traffic, block
vehicular sight lines along streets or disturb
adjacent residential uses.

Signs shall not cover doors, vents, rescue
windows or other openings that serve building
occupants, except to the extent permitted for
supergraphics in Section 7.11.

Signs shall not encroach into a private or
public street as applicable, except for: (a) a
Projecting or Canopy/Awning sign to the extent
permitted under Section 7.4.4, or (b)
Temporary Signs or A-Frame signs.

Signs shall be designed with durable materials
and be well maintained.

Painting, repainting, or cleaning of a sign shall
not be considered erecting or altering a sign.
Nothing herein is intended to exempt any sign,
including temporary signs or other signs
otherwise exempt from the sign permit
requirements of this CSP from obtaining a
Building Permit, Electrical Permit or
Encroachment Permit to the extent required by
the uniform codes adopted by the City.

10.

Mixed media signs incorporating multi-
dimensional forms and combinations of colors,
shapes, materials and lighting;

Dimensional individual letterforms with
acrylic or metal faces;

Reverse channel letterforms with halo
illumination;

Open channel letterforms; Cut or fabricated
metals;

Etched or sandblasted metals and glass;
Permanent materials such as metal, stone,
ceramic tile or glass;

Dimensional geometric shapes and three-
dimensional forms;

Light transmitting acrylic letterforms;
Sustainable design elements such as recycled
and other materials with a low environmental
impact; and

Painted or digitally produced supergraphics
which are artfully designed and composed on
large blank surfaces.

External light sources shall be directed and
shielded at the sign to limit direct illumination
of any other object and the surrounding area.
Illumination for each sign type shall comply
with the express requirements of this CSP, or
if standards for illumination are not
specifically addressed for a particular sign
type, shall be of an intensity or brightness that

will not negatively impact immediate
surroundings.

Signs shall not incorporate blinking, flashing
or fluttering lights or other devices that rapidly
change a light’s intensity or brightness.
Colored lights which may be confused with
traffic-control devices are prohibited.
INluminated signs shall incorporate energy-
efficient fixtures to the greatest extent
possible, including deriving energy from solar
power where practicable.

Hot spots and light leaks are prohibited in all
signs.

Illuminated signs shall comply with the
national and/or local building and electrical
codes having jurisdiction over the Project and
shall bear the Underwriter’s Laboratories
(“U.L.”) label to conform to U.L. codes.
Illuminated signs shall have all labels, conduit,
J-boxes, transformers and wires concealed from
view.

The following signs are allowed without a Sign
Permit and shall not be included in the
determination of type, number, or area or signs
allowed on each parcel or within the Project.
Exempted signs shall be required to adhere to
the regulations established for each sign type
as provided in this Section and shall be subject
to any other permits required by the City as set
forth in Section 2.1(10) of this CSP.

a. Signs required by Federal/State law;

b. Official signs posted by a governmental
body, including, flags, banners, emblems,
or signs issued by a government body
including notices, traffic or highway signs,
railroad crossing signs, or similar

COMPREHENSIVE SIGNAGE PROGRAM 12



regulatory or warning devices and legal
notices;

Seasonal displays and decorations, only
when not creating a traffic hazard or
located within any visual setback area in
the sight distance triangle;

Temporary Signs, subject to the size and
quantity limitations of Chapter 8 of this
CSP. All Temporary Signs shall be
removed or replaced within 60 days
following the placement.

Commemorative plaques, tablets, date of
construction, and similar signs constructed
of permanent material. Only one sign for
each structure, not to exceed two square
feet in area for each sign is allowed.

Signs located inside a structure.

Murals or other artistic paintings on walls,
provided no names, information, logos,
emblems or other similar information or
illustrations of activities associated with
uses on the Project Site or in the vicinity
are included in the mural or painting;

“No Trespassing” signs. Each sign limited
to one square foot in area. Signs may be
placed at each corner and each entrance to
a parcel and at intervals of not less than
50 feet or in compliance with legal
requirements.

Signs placed by utilities or other publicly
regulated service providers indicating
location of underground facilities, danger,
and aids to service or safety, including
official advisory and signal flags;

Copy changes in approved changeable copy
signs.

Signs or notices incidental to a
commercial, mixed-use, or industrial
establishment (e.g., hours of operation,
credit card information, emergency contact
information, help wanted, open-close)
provided the signs do not contain any

commercial messages or the establishment
logo, and in total do not exceed four square
feet in area per tenant for all incidental
signs.
1.  Memorial tablets or signs that
commemorate historical events or people.
m. Private Exterior Signs

Animated Signs (except as described by Ch. 5
of this CSP).

Banners, pennants, statuary, streamers,
whirligigs, displays, signs placed on
architectural projections and merchandise
primarily designed and used for sign purposes
located outside of structures (except as
described by Ch. 6 of this CSP or Temporary
Signs in connection with special events that
are otherwise exempt under Ch. 8 of this CSP).
Billboards and Large Off-Site Wall Signs,
except for the special, limited exception
authorized by Section 5.3 of this CSP.

Red, green, or amber lights or illuminated
signs that could interfere with or be confused
with any official traffic control device or traffic
signal or official directional guide signs.

Signs emitting foreign material or sound,
except as described in Chapter 7 of this CSP.
Signs on a natural feature (i.e., rock, tree,
mound, hill, or mountain).

Signs on roof, parapet, or wall above the eave
line, except in conformance with the
requirements of Chapter 7 of this CSP.
Tethered balloon(s) or other inflatable(s) used
to draw attention to a use or event except for
Temporary Signs in connection with special
events that are otherwise exempt under Ch. 8
of this CSP).
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3 PROJECT SIGNAGE

Project signage will enhance project identity at CityPlace and create a cohesive
graphic family of signs for getting around CityPlace. Project signage will include
project identity signage, transportation and traffic control signage, parking

access and availability, and wayfinding signage.

Project and district identifiers will include highly
visible gateway markers. In addition to advertising
the Project and/or its districts, these signs should
enhance project identity and establish a welcoming
point of arrival. Wayfinding signs will be especially
useful in orienting first-time visitors, while offering
a sense of familiarity to returning customers.

1. Develop a “family” of signage that creates a
graphic continuity throughout the Project. In
CityPlace, districting concepts may require
individualized district signage “families.”-

2.  Wayfinding sign messaging shall be accessible
for non-English-speaking visitors by including
pictograms to communicate a typical
destination.

3. Provide vehicular directionals consistent with
City requirements that guide motorists to
important destinations on-site, including major
attractions, parks and parking facilities.

4. Include directional signs and maps that guide
persons on foot and bicycle to important public
services and facilities, parks, outdoor gathering
areas, and major tenants.

5. Avoid signage in corner/driveway sight
clearance areas

331 Major Gateway Signage (Exhibit 03A)

Summary Description:

1. Gateway signage clearly identifies the Project
at vehicular points of entry and provides
information (or place identification).

2. Signs are scaled to their surroundings and in
accordance with their function as primarily
vehicular-oriented project identifiers.

3. Gateway elements may include landscape,
hardscape and light displays.

4. Gateways enhance the Project and establish
the overall character of the signage program.

5. Signs are constructed of high quality and
durable materials that are weather and vandal
resistant.

6. Major Gateway signs are primarily for project
name or logo. Off-Site content and Digital
Signs are prohibited.

7. Ceremonial Gateways are experiential areas
that will combine sculpture, lighting and/or
signage in concert with adjacent architecture
and landscape to create a sense of arrival. Off-
Site advertising is prohibited.

332  Minor Gateway Signage (Exhibit 03A)

Summary Description:

1. Minor gateway signage identifies important
project features, districts within the Project or,
in the case of office campuses, corporate
identity.

2.  Minor gateway signage is smaller in scale than
major gateway signage and placed at secondary
points of entry or subdistrict entries.

3. Minor gateway signage emphasizes bold,
highly legible graphic design providing
information to vehicles, pedestrians, and
cyclists.

4. Signs are constructed of high quality and
durable materials that are weather and vandal
resistant.
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Exhibit 03A Phase 1—4 (CityPlace)

Locations of Major and Minor Gateway Signage

 LEGEND

o Freeway

i ' s Regional Road

Ceremonial Gateway (Digital)

Major Gateway

Minor Gateway

Project Approach
Limits to Pedestrian Core Zone
Project Limits

CONCEPfUAL IMAGE,
SUBJECT TO CHANGE,
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341 Street Name

Summary Description:

1.

Signs and typefaces are kept simple to
augment readability for users.

Contrast of colors is especially important to the
functionality and legibility of street name
signage.

342  Parking Identity & Regulation

Summary Description:

1.

Signage is strategically placed to guide visitors
toward their preferred destination.

Highly legible lettering is used to ensure clear
and concise direction for vehicular traffic.
Typefaces are made simple to ensure user
readability.

Incorporate real time Vehicle Management
Signage (VMS) into parking facility identity
and into associated, off-site wayfinding
elements. The Parking Vehicle Management
Signage will guide drivers to parking garage
locations using digital “available parking
spaces” indicators and will be supplemented
inside the garages with “green light / red light”
systems that locate open parking stalls.

351  Overall Standards for Wayfinding Signs

1.

Wayfinding signage typologies in Sections
3.5.2, 3.5.3 and 3.6 shall comply with the
applicable wayfinding signage standards set
forth in this Section 3.5.1.

Wayfinding systems for CityPlace orientation
and navigation will follow national and state
accessibility standards and will provide ease-
of-use to all visitors across multiple languages;
achieved in part through extensive use of
internationally recognized graphic symbols and
pictographs. Such wayfinding symbols will be
used in static signs, digital screens and printed
materials and will be incorporated into both
vehicular and pedestrian wayfinding. Where
appropriate for enhanced navigation, written
descriptors will accompany the symbols.
Digital screen content programmability will
allow multiple languages to be linked to
wayfinding digital display maps accessed by
touch and by voice.

The majority of static and digital wayfinding
components will be located within public realm
sidewalks, parks and plazas and will be
carefully integrated into the public realm
landscape environment, utilizing biophilic
design principles as appropriate.

352  Vehicular Directional (Exhibit 03B)

Summary Description:

1.

Directionals are located at or near project
entrances and key intersections, and other
locations that will serve to guide motorists to
their destination. Signs direct motorists toward
parking, and major destinations and
attractions, including the larger tenants.
Vehicular directionals are freestanding or
mounted on light poles and scaled to their

surroundings for a comfortable read by slow
moving vehicles and cyclists.

Materials for vehicular directionals are similar
to those making up other project signage and
compatible with the overall signage program.
Signs are visually engaging with highly legible
text and graphics

35.3 Pedestrian Directional (Exhibit 03B)

Summary Description:

1.

Directionals are located along major pedestrian
circulation routes and other locations that will
serve to guide the pedestrians toward public
and/ or guest services and amenities.
Pedestrian directionals maintain pedestrian
flows and sight lines.

Signs are scaled to their surroundings for a
comfortable read by pedestrians and bicyclists.
Signs are created from high quality and
durable materials that are weather and vandal
resistant.

Enhance project identity and maintain
compatibility with overall signage program.
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Exhibit 03C Wayfinding & Information Kiosks
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Summary Description:

Wayfinding/Info Kiosks are located within or near
major pedestrian gathering spaces and key
intersections subject to heavy pedestrian flow.
Wayfinding/Info Kiosks present essential information
needed to navigate the Project.

Kiosks are made from high quality durable materials,
as these elements are exposed to the weather and will

receive an especially high degree of contact with the
public.

Wayfinding/Info Kiosks and maps may also locate
points of interests and essential services provided.
Wayfinding/Info Kiosks may include features such as
ADA Compliance Voice activation,
Advertising / PSA / Retail engagement, Parking, and/or
Sustainability information.
Information is intended to be presented in a clear and
highly graphic manner, and locates project tenants,
major destinations, and public and/or guest services.
Kiosks are situated to maintain pedestrian flows and
preserve sight lines.

Kiosks can also function as “community boards” that
advertise upcoming events.
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Exhibit 03D Digital Wayfinding and Landmarks
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Summary Description:

1. Subject to the regulations and limitations of this CSP,

all Project Signage may be Digital Signs or Mixed-
Media Signs.

2. Digital Art and Landmarks to contain artful content

and lighting expressions to enhance the experience of
entering CityPlace. Project Identity and On-Site
content may also be displayed.

Digital Wayfinding/Info Kiosks can include data such
as interactive maps, bus schedules, community

functions and temporary directional signage for special
events.

3.

4. Digital displays may be freestanding or integrated into

architecture. On-Site Sign (and Off-Site Sign, where

permitted) content to be photography, videos (in

instances where Animated Signs are permitted) or

sponsored artistic imagery that is subject to

regulations described in Chapter 5 of this document.
5.  With merging combinations of digital signage,

wayfinding and advertising, a single signage element
may host multiple expressions.
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4 TENANT SIGN TYPES

Tenant signage quality will be measured through its compatibility with
the building architecture, its level of integration with the storefront

design, and the ability to clearly communicate.

High quality, innovative, and expressive tenant
signage will create a cohesive look and feel at City-
Place. A tenant’s primary signage will consist of the
name of the business and/or logo depicted on a wall
sign and will be designed to comfortably fit the
building and storefront. Signage should reflect the
character of the tenant and services provided, while
clear and legible to passing pedestrian, bicycle and
automotive traffic consistent with size restrictions
noted in chapter 7.

Locate and design tenant identity signs to
complement the building architecture and
storefront design.

Restrict tenant identification signs to the

business name, simple logo or other elements

typically used to depict their brand.

Ensure that window signage and graphics

augment and obscure display areas by no more

than 15% of the overall window area.

Office buildings and associated parking

structures facing major streets are allowed to

have:

a. Identity signage near the top of their
buildings that is sufficiently scaled to be
readable from adjacent arterial roads and
freeway.

b. Signage is limited to the corporate entity
name and/or logo, and/or the name of a
company that occupies the building.

c. Up to four identity signs shall be allowed
per building.

Tenant wall signs should be located on flat,

unadorned surfaces. This is generally a panel

or band above the storefront entrance,
although alternative locations may be
considered.

Coordinate sign placement with the

arrangement of bays, windows, and other

architectural features while remaining
consistent with the standards.

The overall size, materials and graphic

composition of a tenant sign should be

coordinated with architectural character of the
project district and storefront design.
Encourage pedestrian-scaled projecting signs
(overhead mounted, projecting blade signs,
etc.) along pedestrian sidewalks and pathways.
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431  Freestanding/Monument Signage

Summary Description:

1. Freestanding signage (affixed to the ground or
connected to supports affixed to ground, and
not affixed to a building) includes architectural
details, quality materials, and colors
compatible with the associated buildings.

2. Signage incorporates durable sign materials
that can withstand exposure to the elements.

3. Freestanding signage should be easily and
comfortably read by both pedestrians and by
vehicular traffic.

432 Building-Mounted Signage

Summary Description:

1. Building-mounted signs are conceived as an
integral part of the building fagade, placed in
accordance with facade rhythm, scale and
proportion.

2. Signs do not obscure architectural features
such as vertical piers, trim work, ornamental
features, etc.

3. Parapet/ High Wall Signs are mounted above
windows and below parapet top and are
consistent with the requirements of Section
7.5.

433  Storefront Signage

Summary Description:

1.

Storefront signage is integrated with the
design of the building, compatible with the
architectural details and color scheme of the
building.

Storefront signage may include a Window Sign
that is located on or within 6 feet in any
direction of the edge of the window plane,
painted or attached.

Little to no impact to residences.

434 Projecting Signage

Summary Description:

1.

Projecting signage is integrated with the
design of the building, coordinating with the
architectural details and color scheme of the
building.

Projecting signs are placed perpendicular to
the building.

435  Supergraphic/ Building Integrated
Signage

Summary Description:

1. Supergraphics are integrated with the building
architecture, coordinating with the overall
design.

2. Large-scale painted or applied decorative art in
bold colors and typically in geometric or typo-
graphic designs.

3. May be permanent or temporary and used over
walls or windows to create an illusion of
expanded or altered space.

4. Use of Supergraphics may be static imagery or
displayed digitally and may serve a broader set
of purposes including holidays, celebrations,
advertising and sponsor promotions.

436 Rooftop Signage

Summary Description:

1. Signage is integrated with the design of the
building, coordinating with the architectural
details and color scheme of the building.

2. Signs are considerate of nearby uses.

3. Signs are applied or placed upon the roof
surface, visible from a distance, yet not
prominently visible from the adjacent public
right-of-way.
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5 SPONSORSHIP & ADVERTISING SIGN TYPES

Sponsorship and advertising will enhance the
identity of CityPlace and create an active, unique
core, thereby serving the City's objective to create a
vibrant mixed-use, urban core, creating a pedestrian
friendly “live, work, and play” environment that will
function as a well-defined center for the Santa Clara
community.

The types of sponsorship and advertising signs
used at CityPlace are restricted by viewable
location, “off-site” advertising content, levels of
animation, event duration, and hours of operation.
Buildings and plazas may be named after
companies or individuals who have purchased
naming rights. The signage may also include digital
displays, reader boards and other graphics that
may enhance the functions held within CityPlace.
Refer to Exhibit 05A for preliminary locations and
quantities of Sponsorship and Advertising Signage.

Locate and design signs to be freestanding,
integrated into building architecture or store-
front design.

Coordinate signage placement with the
arrangement of bays, windows, and other
architectural features.

Locate Animated and Digital Signs on flat,
unadorned surfaces.

Design digital signs as clean, simple,
attractive, appropriate and brief messages.
Ensure that signage and interactive
technologies augment and minimally obscure
display areas of storefronts.

Off-Site Signs must be located in the City
Center Core Sub-district and be Inward-facing
Signs, except Billboards and Large Off-Site
Wall signs consistent with CSP Section 5.3.

Off-Site Signs are prohibited with the exception of

the following:

1. Inward-facing Signs within the City
Center Core Sub-District. Inward-facing
Signs within the City Center Core Sub-District
are permitted consistent with all applicable
standards in Chapters 2, 5 and 7, subject to the
following limitations:

a. Limited to 12’ in height if the sign is either
(1) facing the building with a residential
use that is located within 100 linear feet of
the sign, or (i) utilizing animation

b. Limited to 40’ in height if the sign does not
meet the criteria in subsection 5.3.1.a(i) or
(ii).

2. Inward-facing Signs outside of the City
Center Core Sub-District. Inward-facing
Signs consistent with all applicable standards
in Chapters 2, 5 and 7 are permitted outside of
the City Center Core Sub-District subject to
the following limitations:

a. Limited to 12’ in height

b. No animation allowed

3. Billboards and Large Off-Site Wall Signs
along Tasman Drive. Consistent with
Section 7.1 of the MCP, Billboards and Large
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Off-Site Wall Signs along Tasman Drive are
permitted subject to the following numerical,
height, and size restrictions:

a. No more than a total of four (4) Billboards
and/or Large Off-Site Wall Signs are
permitted along Tasman, in any
combination (for example, two Billboards
and two Large Off-Site Wall Signs)

b. Billboards may be multi-sided with up to
four separate faces and must be no taller
than 50 feet.

c. Large Off-Site Wall Signs may be multi-
sided (e.g., a single sign having two
exposures wrapping the corner of a
building) and must be located within
Vertical Zone Levels 1, 2 or 3, as shown in
Section 7.1 of this CSP.

d. Any Billboard is limited to 700 sf of sign
area per side of the Billboard, per Section
7.11.8 and must not exceed a maximum
width of 48 feet.

e. Any single-sided Large Off-Site Wall Sign
is limited to 1,400 sf of sign area; sign area
on a multi-sided corner Large Off-Site
Wall Sign is limited to a maximum sign
area per side of 1,400 sf. of sign area in
total that may be distributed over the two
corner facades in any proportion (e.g.,
50/50; 70/30, etc.)

f. A Billboard or Large Off-Site Wall Sign
may display animation, but it may only
display video animated content on event
days with events at Levi’s Stadium when
there is no through traffic on Tasman
Drive between Lafayette Street and Great
America Parkway, and may be further
limited by agreement between The City
and the developer.

g.  No Major or Minor Modifications are
allowed for Billboards or Large Wall Signs

h. Public Service Announcements on
Tasman-Oriented Billboard Faces.

Tasman-oriented Billboard faces will, in
the aggregate, provide the opportunity for
up to 10% Public Service Announcement
use, free of charge to the City, of one full
face of copy exposure based on daily use
(e.g. 36.5 days per year), and at least 50%
of such Public Service Announcement use
shall occur during the hours of 6:00 a.m.
and 9:00 p.m. daily. Public Service
Announcements must be requested,
scheduled and coordinated with the
applicable ground lessee (or its designee)
by the City Manager’s Office pursuant to
procedures to be agreed upon by the City
Manager and such ground lessee.
In the event of a conflict between the
numerical, height and size restrictions
applicable to Off-Site Signs set forth in this
Section 5.3 and the general standards set forth
in Chapter 7 hereof, the provisions of this
Section 5.3 will control.

541  Animated/Digital / Interactive

Technologies

Summary Description:

1.
2.

Signage has Digital Displays.

Signage incorporates durable sign materials
that withstand exposure to the elements.
Animated signage shall only be permitted if
they meet the requirements of Section 5.3.
Interactive technologies can include areas
subject to projected images containing GOBO
lighting solutions.

54.2 Light & Sound Pylons

Summary Description:

1.

Freestanding multi-sided structures may
include animated and/or non-animated signs
and are permitted if they meet the
requirements of Sections 5.3 and 7.6.
Includes architectural details, quality
materials, and relates spatially to its
surroundings.

Light and sound towers are conceived as an
integral part of the outdoor space, placed in
accordance with facade rhythm, scale and
proportion.

Sound shall be subject to and comply with
SCCC9.10.040.

Lighting must not compete with or mimic
traffic signal devices that may confuse
motorists.
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Exhibit 05A Sponsorship & Advertising

3 Wayfinding/Info Kiosks
e On-site Digital Display
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5.4.3 Rooftop Signage

Summary Description:

1. Rooftop signs identifying a structure are an

important sponsorship opportunity for purchasers of
naming rights that occupy buildings on Parcels 4 and
5.

Signage is integrated with the design of the building,

coordinating with the architectural details and color
scheme of the building.

Signs are considerate of nearby uses.
Within the limitations set in Section 5.3, Rooftop

signs are located upon the roof surface, visible from a

distance, yet not prominently visible from the
adjacent public right-of-way.

5.4.4 NamingRights

Summary Description:
1.  An area at the top of a building face dedicated to

sponsorship of an organization, typically displaying
the organization’s logo and brand.

Tenants must occupy space on Parcels 4 or 5 and are

typically the major lessees of a multi- tenant
building.
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6 PLACEMAKING & AMENITIES

CityPlace will allow for a great opportunity to further enrich the environment with various artistic design elements that may be used to highlight special

locations such as gateways and public plazas, or simply enrich architectural and landscape details.

Designed elements will enhance the visual
environment, making a more memorable place,
enhance wayfinding, reinforce the overall image
and project identity, and even function as a
conceptual link

to disparate parts of the Project. It is important to
consider how the design element might serve as a
local landmark, delineate outdoor space, add
richness to the landscape, or create an expression of
local history and culture.

6.21  Custom Identity

Explore opportunities to tastefully incorporate a
project logo or similar graphic element as

6.23 EventSignage

Temporary signage may be installed prior to event
opening consistent with the Temporary Sign
requirements in Chapter 8 of this CSP.

decorative sidewalk plaques or integral to on-site
furnishing and landscape features, such as
benches, trash receptacles, tree grates, etc.

6.22 Site Banners

Colorful banners applied to light poles or building
facades may advertise CityPlace and local events.
A seasonal banner program that lines main
thoroughfares in procession will create a sense of
arrival. These are especially appropriate for gate-
ways and streets with retail frontages, where they
will contribute to a festive environment. Banners
are not intended for the display of tenant identity
but may include a sponsor logo that does not fill
more than 25% of the banner area. Banners will be
mounted to banner poles or light poles with wind-
resistant brackets. Banners are permitted within
the City Center Core Sub-District without a sign
permit. Banners on light poles or otherwise within
a public right-of-way will be permitted as provided
by this Section 6.2.2 and will be subject to the
City’s permitting procedures.
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7 SIGNAGE CALCULATION AND DIAGRAMS

All exterior signs on a development parcel shall be

included in the calculation of maximum allowed

combined sign area except for the following signs:

1. Temporary Signs (section 8.0)

2. Supergraphic Signs (section 7.9)

3. Billboards and Large Off-Site Wall Signs
(section 7.11)

The maximum allowed combined sign area on a
building elevation is four (4) square feet of
signage per linear foot of block frontage with
the lot/block frontage being measured along the
block line on which the building elevation is
located. Unused allowable square footage is not
allowed to be transferred to a different building
elevation within the development parcel. Refer to
Figure 7.1 for frontage delineation information.
Additional square footage may be allowed via the
modification process outlined in Section 1.5.

The following sign types are allowed throughout
the entire CityPlace area. Refer to specific sign type
requirements in this chapter for additional
information on allowed sign types by land use.

e Wall Sign

e Pylon Sign

e  Monument Sign

e  Projecting Sign

e Awning / Canopy Sign

e Parapet Sign

e  Window Sign

e  Supergraphic Sign

e  Rooftop Sign

Allowable Sign Square Footage. All signs are
measured based on every linear foot of
structure frontage to determine the maximum
allowable sign square footage, unless noted
otherwise in Section 18.42.110 (Standards for
Specific Types of Signs).

Sign Area Calculations. Sign area calculation
is based on every linear foot of structure
frontage, to a specified amount of sign square
footage. For example, if a structure has 100
feet of linear frontage, and one foot of sign area
is allowed for every foot of linear frontage, the
maximum allowable sign square footage would
be 100 square feet.

Sign Surface Area Calculation. The sign
surface area shall be calculated by enclosing
the extreme limits of framing, emblem, logo,
representation, letters applied to the structure
without a distinctive background (e.g., painted
wall sign, channel letter), or other display with
a single continuous perimeter composed of the
smallest square, circle, rectangle, triangle, or
combination thereof. See Figure 7a.
Additional sign area and/or sign types may be
permitted. See Chapter 1.5 “Major and Minor
Modifications”

CABINET SIGN

DECAL OR
EMBLEM

1 X 1
VEHANNEL  ({ODDiL.---.
7S |LETTERS{ 5~ " T1SHAPE s

4 4

Numbers on the Channel Letters and Odd Shape sign graphics

represent the sides that are measured to calculate the allowable

sign area.

Figure 7a: Vertical Sign Zones & Frontage Delineations

COMPREHENSIVE SIGNAGE PROGRAM

26



7.1 VERTICAL ZONES & FRONTAGE DELINEATIONS

7.1.1 ALLOWED SIGN TYPES BY VERTICAL ZONE
Refer to expanded requirements for each sign type for Allowed Sign Types by Character Zone

LEVEL 3
Parapet/High Wall Sign

LEVEL 3 N

LEVEL 2
o Wall Sign
Projecting Sign
Parapet/High Wall Sign (Buildings under 100’)
Supergraphic Sign
Rooftop Sign (Buildings under 100’)

L EV E L 2 i Digital Sign
GROUND LEVEL1
Pylon Sign Wall Sign
i b Projecting Sign
onument Si1gn A0 Awning Canopy Sign
Window Sign

Supergraphic Sign
Roof Sign (Buildings Under 40’)
Digital Sign

BUILDING FRONTAGE

Lot/block FRONTAGE
(LEASE BOUNDARY LINE TO LEASE BOUNDARY LINE)
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7.2.1General Requirements

1. Any number of Wall Signs is allowed, provided
that the sum of all sign areas does not exceed
the maximum allowed sign area for the lot/
block frontage.

2. Any building containing leased space for
multiple tenants is considered a single
establishment for the purpose of computing the
sign area allowed on the exterior walls of such
building.

3. Retail/Restaurant Tenants are allowed as
many Wall Signs as desired per block frontage
where their establishment islocated as long as
it does not exceed the maximum, calculated
total square footage.

722  SignArea

The sign area for a Wall Sign shall be included in
the total allowed area for the lot/block frontage
along which it is located.

723  Height

Wall Signs shall not exceed the height of the top of
any roof or parapet line.

724  Projection

Signs may project a maximum of two (2) feet
from the building wall, parapet or roof structure to
which they are attached.

MULTI-TENANT BUILDING

ALLOWED SIGN AREA MAX SQ. FOOTAGE

' Fx2=A A <300sf
i x

TENANT FRONTAGE

F
Figure 7.2a A Y
SINGLE TENANT BUILDING A=XxY
BUT LH! FRONTAGE
F
Figure 7.2b

ALLOWED SIGN PROJECTION

Sign may not project over the top of roof or parapet line

D

D< 2 ft

Figure 7.2¢
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7.3.1General Requirements

1. Any number of Awning/Canopy Signs is al-
lowed, provided that the sum of the sign areas
does not exceed the maximum allowed sign
area for the lot/block frontage

2. Retail/Restaurant Tenants are allowed as
many Awning/Canopy Signs as desired per lot/
block frontage, as long as it does not exceed the
maximum, calculated total square footage.

3. Each corner tenant may incorporate an
Awning/ Canopy Sign at both of its frontages
but shall distinguish its entry with a unique
sign design.

4. All Awning/Canopy Signs shall align with ma-
jor building elements such as cornices, string
courses, window banding or vertical changes in
material or texture and shall be thoughtfully
integrated into the building design.

5. Signs may be integrated into the face of an
awning or canopy.

6. Letterforms, logos and other graphic elements
may be mounted to either the top or bottom
edge of a canopy or thoughtfully integrated
into the faces of the canopy.

7. Awnings shall be regularly maintained and
kept in good condition.

732  SignArea

1. The sign area for an Awning/Canopy sign shall
be included in the total allowed area for the lot/
block frontage along which it is located.

2. Signs incorporated into the front of a canopy
shall be limited to 1.5 square feet per linear
foot of canopy. See Figure 7.3a

3. Signs incorporated into the side of a canopy
shall be a maximum of eight (8) square
feet.

733  Height

All Canopy/Awning Signs mounted to the bottom of
a canopy structure shall be a minimum of eight
(8) feet above grade for letterforms, logos and
other graphic elements. See Figure 7.3b

ALLOWED SIGN AREA

F

Awning Face

Figure 7.3a

MAX. SQ. FOOTAGE

Fx15=A A <100sf

------ ﬂ =i i) D

7.34  Location & Projection

Awning/Canopy Signs are allowed to project over
the lease boundary line into a private or public
street as applicable, a maximum of four (4) feet
from the building but shall be a minimum of
two (2) feet from the face of the curb. See
Figure 7.3b.

MAX. PROJECTION

C>2f
D < 4f

MIN. HEIGHT

H > 8ft

Figure 7.3b
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7.4.1General Requirements

1.

Any number of Projecting Signs is allowed,
provided that the sum of the sign areas does
not exceed the maximum allowed sign area for
the lot/block frontage.

Retail/Restaurant Tenants are allowed one
Projecting Sign per lot/block frontage where
their establishment is located, as long as it
does not exceed the maximum, calculated total
square footage.

Corner tenants may incorporate a Projecting
Sign on the building corner with an angle of
projection from the building facade between
135 and 150 degrees. Refer to Figure 7.4c.

The planes of Projecting Sign faces shall be
between 75 and 90 from the building facade on
which it is mounted. Refer to Figure 7.4c.

The planes of Projecting Sign faces shall be
parallel to each other unless approved as an
integral design element by the Community
Development Director or the Planning
Commission as provided under Section 1.5 of
this CSP.

Projecting Signs shall align with major
building elements such as cornices, string
courses, window banding or vertical changes in
material or texture.

No text, messages or logos shall be allowed on
the portion of the sign parallel to the building
face.

Projecting Signs shall be a minimum of 15 feet
from another Projecting Sign.

COMPREHENSIVE SIGNAGE PROGRAM
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7142
1.

4.3
1.

144
1.

Sign Area
The sign area for Projecting Signs shall be
included in the total allowed area for the lot/
block frontage along which it is located. The Sign
Area for one (1) sign face only shall be counted
towards this total.
Sign Area of all projecting signs visible to the
same direction of traffic shall not exceed one (1)
square foot per linear foot of lot/block
frontage up to 300 square feet.

Height
A Projecting Sign may extend above the top of the
roof or parapet of the wall in which itis located.
The extension shall not exceed 33 percent of
the total vertical height of the sign.
All Projecting Signs shall be a minimum of
eight (8) feet above sidewalk grade.

Location & Projection
Projecting Signs are allowed to project over the
lot/block line into a private or public street, as
applicable, but shall be a minimum of two (2) feet
from the face of the curb.
The distance in which a Projecting Sign is
allowed over a private or public street, as
applicable, shall be determined based on the
mounting height of the sign. Refer to Figure 7.4a.
Placement must not conflict with utility boxes,
fire hydrants, or light poles.

16'H
14'H
12'H
10'H
8'H

Figure 7.4da

ALLOWED
PROJECTION FROM
BUILDING FACE

5'D

4'D
3D
2'D
1D

ALLOWED
33y PROJECTION
ABOVE PARAPET

ﬂ

Figure 7.4b

ALLOWED ANGLE OF PROJECTION FROM BUILDING FACE (PLAN VIEW)

Figure 7.4c

BUILDING CORNER

BUILDING FACE
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7.5.1General

1. Two (2) Parapet/High Wall Signs shall be
allowed per street-facing building elevation. Up
to 4 Parapet/High Walls Signs are allowed per
building. These signs are not allowed on alley-
facing building elevations.

2. Parapet/High Wall Signs shall be wall mount-
ed and shall not break the plane of the roof or
parapet of the building face on which they are
mounted.

3. Parapet/High Wall Signs shall display the
name and/or logo of one (1) tenant only.

4. Parapet/High Wall Signs shall be thoughtfully
integrated into the building design, placed with
ample space around their perimeter and shall
align with major building elements such as
cornices, string courses, window banding.

5. Parapet/High Wall Signs may be Digital
Displays provided content is restricted to the
tenant’s brand identity. No advertising
imagery content will be allowed.

752  SignArea

As corporate logos vary in size and proportion,
modifications in square footage and height
allowances may be allowed if the overall allowed
square footage for the lot/block frontage on which it
is located is not exceeded. Drawings shall be

submitted as provided in Section 1.5 of this

CSP demonstrating that a square footage

and/or height exceeding the maximum

allowed numbers outlined below will be
necessary for clear viewing at a distance of

1/2 mile.

1. The sign area for a Parapet/High Wall
Sign shall be included in the total
allowed area for the lot/block frontage
along which it is located.

2. Parapet/High Wall Signs shall not
exceed 350 square feet in area without
an approved variance as described above.

753  Height

Parapet/High Wall Signs shall not exceed 15
feet in height without an approved

modification as described in Section 1.5 of
this CSP.

754  Projection

Parapet/High Wall Signs are allowed to
project over the lot/block line into a private or
public street or the public right-of-way, as
applicable, a maximum of two (2) feet
from the building face on which it is
mounted.

ALLOWED SIGN AREA,
HEIGHT & PROJECTION

Y < 1514t
A < 350sf
D < 21t

Y

Xx¥V=A
SIGN AREA

—

Figure 7.5a

COMPREHENSIV

/

[e

GNAGE PROGRAM

32



7.6.1General
1. Prohibited

a.

Pylon Signs are not allowed for in-line
retail businesses within a multi-use
building.

Pylon Signs may be Digital Displays,
provided that any Pylon Sign that is an
Off-Site Sign shall be prohibited unless the
Pylon Sign complies with the requirements
set forth in Section 5.3 hereof

Pylon Signs shall not be allowed on a
lot/block having less than 50 feet of
frontage.

2. Location

a.

Pylon Signs shall be set back at least five
(5) feet from the intersection of a driveway
and a private or public street or easement
or the public right-of-way, as applicable,
and shall not interfere with or present a
hazard to pedestrian or vehicular traffic
including required vehicular site distance
triangles.

Pylon Signs shall not project over an
established lease boundary line.

Pylon Signs shall be located at least 7.5
feet from interior lot/block lines and at
least 15 feet from any other Pylon Sign,
Monument Sign or Projecting Sign.

Sight Vision Safety Clearance Triangles
need to be considered with any sign placed
in sidewalk areas and evaluated in the

762

context of traffic speed or other traffic
control measures.

Pylon Signs shall not be placed within a
25-foot visibility triangle at corners.
There shall be no more than one Pylon
Sign for every 150 feet of lot/block
frontage.

Dimensions

1. Height

a.

Pylon Signs shall not exceed a height of

30 feet above the sidewalk grade or edge of

roadway grade nearest the sign, as
measured from the grade to the top of the
sign.

The top of a Pylon Sign shall be at least
three feet below the height of any adjacent
building elevation on the lot/block where
the Pylon Sign is located.

2. Width

b.

Pylon Signs shall not exceed a width of
seven (7) feet.

Pylon Signs shall not have a horizontal
dimension that exceeds 35 percent of the
length of the vertical dimension.

ALLOWED SIGN DIMENSIONS

X <171t
Y <30 ft

ALLOWED SIGN PROPORTION

X < .35Y

SIDEA SIDEB

Figure 7.6a
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7.7.1 General

Prohibited

a. Monument Signs may be Digital Displays
provided it is an On-Site Sign restricted to
the tenant’s brand identity.

b. Monument Signs are not allowed on that
portion of a lot/block having less than 50
feet of lot/block frontage.

Location

a. Monument Signs shall be set back at least
10 feet from the intersection of a driveway
and a private or public street_or the public
right-of-way, as applicable,and shall not
interfere with or present a hazard to
pedestrian or vehicular traffic, including
required site distance triangles.

b. Monument Signs shall not project over an
established lease boundary line.

c¢. Monument Signs shall be at least 7.5’ from
interior lot/block lines and 15 feet from
another Monument Sign, Pylon Sign or
Projecting Sign.

d. Monument Signs shall not be placed
within a 25-foot visibility triangle at
corners.

e. Sight Vision Safety Clearance Triangles
need to be considered with any sign placed
in sidewalk areas and evaluated in the
context of traffic speed or other traffic
control measures.

7.7.2Dimensions

1.

Monument Signs shall not exceed a height of
eight (8) feet above the sidewalk grade or
edge of roadway grade nearest the sign, as

measured from the grade to the top of the sign.

The horizontal dimension of a Monument Sign
shall be equal to or greater than its vertical
dimension.

7.7.3Sign Area

1.

The sign area for a Monument Sign shall be
included in the total allowed area for the lot/
block frontage along which it is located.
Area of all Monument Signs shall not exceed
1.5 square feet per linear foot of Building

Frontage nor a maximum of 300 square feet for

the sign face visible to the same direction of
traffic.

The sign area for a Monument Sign shall be
calculated as the combined area of each
primary sign face with graphics and/or
messaging. Blank sign faces do not count
towards sign area.

ALLOWED SIGN DIMENSIONS

Y < 8 ft
Y<X

ALLOWED SIGN AREA

Fx15=A
A < 300sf

BLDG. FRONTAGE

F
Y Tenant Tenant Tenant
Tenant Tenant Tenant
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7.8.1General

1.

No portion of any Window Sign shall be located
above the second story of the building on which
it is placed or higher than 40 feet above grade,
whichever is lower.

Window Signs shall not exceed 15 percent of
the cumulative glassed area of all windows on
the building elevation. The area of a window
signs on any given window may be further
restricted by the Building Code or the Fire
Code.

The aggregate area of all Window Signs shall
be included as part of the Maximum Permitted
Sign Area.

COMPREHENSIVE SIGNAGE PROGRAM
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791
1.

792

Longer Term Duration Supergraphic Signage:
One supergraphic sign may be allowed on each
non-residential building having a Building
Height of at least sixty-five (65) feet or on a
parking garage with three or more parking
levels above grade, subject to the following:

a. No supergraphic sign shall cover any
portion of a door, and also windows unless
perforated allowing at least 35% vision
area.

b. Any supergraphic sign shall be displayed
for no more than one hundred twenty
consecutive days and no more than one
hundred twenty days in a calendar year.

Shorter Term Duration Supergraphic
Signage

In addition to the longer-term duration

supergraphics addressed in Section 7.9.1, one

supergraphic sign may be allowed on each non-
residential building having a building height of
at least sixty-five (65) feet in connection with
no more than forty special events per calendar
year, subject to all of the following:

a. The shorter-term supergraphic sign shall
be displayed in connection with a special
event for a duration not to exceed a total of
thirty-five consecutive days, and no
building shall be allowed to display a
Shorter-Term Duration Supergraphic Sign
for more than 120 days total in a calendar
year.

b. No supergraphic sign shall cover any

portion of a door, and also windows unless
perforated allowing at least 35% vision
area.

7.9.3  All Supergraphic signs shall conform to all

o

10.

11.

of the following:
All supergraphic signs must obtain a sign
permit;
A supergraphic sign shall be located on no
more than one building facade and the sign
area shall not exceed the area of the building
facade on which it is located, except that such
sign may be located on two building facades
provided the total sign area is not greater than
would otherwise be allowed on the larger of the
two building facades;
A supergraphic sign may consist of non-
contiguous segments;
No supergraphic sign shall be illuminated;
No supergraphic sign shall be a roof sign;
A supergraphic sign shall comply with all life
safety requirements, including but not limited
to all requirements of the City of Santa Clara
Fire and Building Codes;
A supergraphic sign shall be maintained in
good condition at all times and the sign surface
shall be free of dirt, rips and tears;
A supergraphic sign shall not reduce otherwise
allowable sign area for a building or parcel.
A supergraphic sign shall be in conformance
with any requirements applicable under state
or federal law or regulations including but not
limited to height, separation, or other location
requirements;
A supergraphic sign authorized by the Longer
Duration Supergraphics section shall not be
displayed on a building concurrent with the
display of a supergraphic sign authorized by
Shorter Duration Supergraphics section;
Supergraphic signs are encouraged to have a
translucent background but may have an
opaque background.

COMPREHENSIVE SIGNAGE PROGRAM
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7101  General Requirements

1. All Rooftop Signs shall be thoughtfully
integrated into the architecture of the building.

2. Rooftop signs shall be appropriately scaled for
the building and street on which they are
located.

3. Rooftop Signs are not allowed to block views of
other buildings.

4. Rooftop signs are not allowed to project over
any facade of the building on which they are
located.

5. Rooftop Signs may extend beyond the frame or
structure to which they are attached.

6. FAA clearance may be required for rooftop

signs.

7.10.2
1.

7103

Rooftop Signs are allowed to project a maximum

Sign Area

The sign area for a Rooftop Sign shall be
included in the total allowed area for the lot/
block frontage along which it is located.

The sign area of a Rooftop Sign shall be
calculated as the total area of letters, logos
and other design elements attached to the
supporting structure.

The sign area for a Rooftop Sign shall be
included in the total allowed area for the lot/
block frontage along which it is located.

The sign area of a Rooftop Sign shall not

ALLOWED SIGN AREA

S1+S2 < .25 A

S81=SIGN AREA 1 S2=SIGN AREA 2

exceed 25 percent of the area of the building !

elevation on which it is located.

Projection

of two (2) feet from their supporting

structure. Signs may not project beyond building

face.

X

YxX=A
FACADE AREA

ALLOWED SIGN PROJECTION

D<2ft

Sign may not project
over the building face.

_¢_
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7111  General Requirements

In consideration of advancements in technology and

affordability. Digital Signs shall be allowed that

promote cutting-edge technology and reinforce the
identity of CityPlace.

1. Digital Signs are prohibited in MCP Lighting
Character Zone A and Zone B (see Exhibit 7-3
of the MCP). Where allowable, all sign types
permitted in this Sign Program can use Digital
Displays, except Supergraphics and Major
Gateway Signs as shown on Exhibit 03A .

2. Locations and design of Digital Signs shall be
approved by the City consistent with this CSP.

3. Digital Signs shall be thoughtfully integrated
into the architecture and appropriately scaled
for the building and street on which they are
located.

4. Content displayed on Digital Signs facing
public streets shall take at least one (1) second
to fade into the content from the immediately
prior content and shall take at least one (1)
second to fade out of the content to the
immediately succeeding content for a total
maximum transition period of two (2) seconds.

5.  Sound shall be allowed only during special
events, for example, celebrations, festivals, or
Stadium-sponsored events.

6. Digital Signs shall not use stroboscopic or
flashing elements which rapidly change
direction, oscillate, flash or reverse in contrast.

7. Digital Signs shall not incorporate driver inter-
action features.

8. Digital Signs that are architecturally
integrated into buildings may cover windows
provided they use mesh, blade or louver
technology which allows transparency through
the windows.

7112  Digital Signage within City Center Core
Sub-District

1. Pedestrian scale signs (below 12 feet) within
the City Center Core Sub-District are
permitted and may be Digital Signs and/or
Animated Signs, subject to limitations on Off-
Site Signs set forth in Section 5.3. Animated
Signs may not be used in locations that could
be a distraction to motorists.

7113  Design Approach
1. Content for digital signage is often provided in
fixed proportion ratios. A unique and creative
approach for Digital Signs is encouraged with
the following types of elements included:
a. Specialized lighting, audio and other
effects for use in special events;
b. Curved and/or multi-planar forms and
projection surfaces;

c. Integration of live action for special events;

Thematic lighting;

d. Sustainable technologies;

e. Control systems which allow for social
media/mobile device interaction between
pedestrians and the Digital Sign

7114  LED Display Standards

1. All Digital Signs are required to be:
a. exterior grade LED RGB displays
b. Remote and scheduled dimming capable

7115 Lighting Standards

1.

All digital signs must meet the following
luminance limits based on time of day and
ambient lighting conditions:

Weekdays (Sunday-Wednesday)

a. Daytime: From sunrise until 20 minutes
prior to sunset, luminance shall not exceed
6,000 candelas per meter squared.

b. Evening: From sunset until 20 minutes
prior to 10:00 p.m., luminance shall not
exceed 300 candelas per meter squared.

Weekends (Thursday-Saturday, New Year’s

Eve, July 4th, Days with Events at Levi’s

Stadium)

a. Daytime: From sunrise until 20 minutes
prior to sunset, luminance shall not exceed
6,000 candelas per meter squared.

b. Evening: From sunset until 20 minutes
prior to 2:00 a.m., luminance shall not
exceed 300 candelas per meter squared.

c. Digital Signs shall not operate from 2:00
a.m. until sunrise.

Sign luminance shall transition smoothly

between the designated levels listed above. The

sign luminance transition shall occur over a

time period of no less than 20 minutes.

a. Digital Signs shall include a
programmable control system to
automatically reduce the luminance level
as necessary.

7.11.6  Sign Area for Digital Billboards and Large

1.

Off-Site Wall Signs

The sign area for Billboards and Large Off-Site
Wall Signs that include Digital Display shall
be governed by Section 5.3 of this CSP.
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8 TEMPORARY SIGNAGE

Individual projects within CityPlace are
encouraged to implement highly creative and well-
designed project-related temporary signs prior to
opening and for leasing after opening. Bold and
eye-catching temporary signs that are graphic in
nature serve to:
a. Create excitement and anticipation for a
project’s completion;
b. Provide information on the project
development and design teams;
c. Provide leasing information; and
d. Reinforce CityPlace’s brand principles and
commitment to design excellence.

The following approaches to design and materials

are encouraged for Temporary Barricades:

1. Props and extensions over the top edge of the
barricade to add a varied profile, improving
interest and character

2. Cut-outs and windows in the wall with views
into the construction site

3. Integrated thematic lighting

4. Hand-painted graphics or graphics crafted on-
site alternative textures and materials

5. Professional graphics used to promote project
uses, branding and lifestyle

1. “For Rent”, “For Sale”, and “For Lease” signs
shall be posted on the subject parcel that is
being advertised by an authorized agent.

2. Real estate signs shall not exceed 32 square
feet for multi-family or non-residential for each
side of a double-sided sign.

3. There shall be no more than one sign per street
frontage.

4. Illuminated real estate signs are prohibited.

The following types of pre-opening leasing signs

outlined in the MCP document shall be used prior

to project opening:

1. 4 W x 8 H Panel Sign for leasing information.

2. 12 W x 8 H Panel Sign for either leasing or
project team information.

All post-opening temporary leasing signs shall

conform to the requirements outlined in Section 3:

General Design Standards. In addition, Leasing

Signs shall:

1. Be designed by a professional graphic design or
marketing firm;

2. Artfully combine typography, color, graphics
and/ or photography

3. Be constructed of durable, non-fading
materials

4. Be securely fastened, anchored and/or applied
to the building face; and

5. Be removed within thirty (30) days after leased
space is not available.

Post-opening temporary Leasing Signs shall not be

counted in the overall lot/block frontage based

square footage.
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Temporary Event Signs are permitted in
accordance with this Section 8.5. Temporary
Event Signs that advertise Special Events or
that include Special Event sponsor information
shall not be classified as Off-Site Signs.
Temporary Event Signs may take many forms
depending on the type of Special Event, but
may include, without limitation, free-standing
digital and static signs, portable or A-Frame
Signs, banners and flags affixed to permanent
or temporary structures, removable decals and
paper or cardboard posters affixed to buildings,
inflatable signs (such as balloons and tube
signs), stages with integrated or attached
signage, digital projection, and other forms of
non-permanent static signs for event vendors,
sponsors and retail center event promotion.
Temporary Event Signs must comply with the
City’s regular permit processes applicable to
construction or encroachments, to the extent
applicable, (e.g., signs requiring electrical
permits, located on structures requiring

building permits, or located on light poles
within the public right-of-way).

Individual Temporary Event Signs associated
with a Special Event that includes fewer than
ten (10) signs shall not require a sign permit or
City approval unless the Temporary Event
Sign (i) requires a power source or building
permit, (ii) is located within the public right-of-
way, or (iii) faces or is easily discernible by
pedestrians or occupants of automobiles from
Great America Parkway, Lafayette Street,
Tasman Drive, or CityPlace Parkway.
Temporary Event Signs associated with a
Special Event that includes ten (10) or more
signs shall be processed in accordance with
Section 8.5(5) of this CSP.

Temporary Event Signs associated with a
Special Event that includes ten (10) or more
signs will require Director approval of a
Temporary Event Sign Program. At least
thirty (30) days prior to the applicable Special
Event (or such shorter period of time if
approved by the Director in his discretion), the
sponsor shall submit to the Director for
approval a Temporary Event Sign Program
that sets forth the nature and duration of the

Special Event, and the general type and
approximate location and number of
Temporary Event Signs proposed, including
the number and general location of illuminated
signs. The Director shall approve the
Temporary Event Sign Program within fifteen
(15) business days of the request if he or she is
satisfied upon investigation as to the safety,
compatibility and aesthetics of the Temporary
Event Signs proposed in a Temporary Event
Sign Program and finds that the proposed
Temporary Event Sign Program is generally
consistent with the overall intent of this CSP.
If the Director rejects the Temporary Event
Sign Program, he or she shall provide
reasonably detailed findings supporting the
rejection, and the applicant may submit a new
or amended application addressing the reasons
for rejection. Sign permits for individual
Temporary Event Signs that are consistent
with an approved Temporary Event Sign
Program will not be required. If the Director
fails to respond to a request for approval
within fifteen (15) business days, the sponsor
may submit a second request for approval and
to meet and confer with the Director.
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